TARGET MARKET ANALYSIS

Who is your target market?
Consider age, gender, salary, location, occupations, demographic, special interest.
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Where is your target market?
Consider where you’ll find these customers. This will influence your marketing campaigns.
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Why will your customer buy from you?
Consider personality and lifestyle.
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How will your customer buy from you?
Consider how your customer will buy from you, and how your product/service is going to fulfil a need.
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